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1. INTRODUCCION

s |

0 Dentro de los métodos que analizan las preferencias individuales de los

"bienes y servicios complejos” existen varias alternativas:

mas utilizado en la exploracion de estas preferencias.

(escenario de politica, producto, etc.) y cuanto pagarian por el

combinacién de bienes con diferentes precios.

1. Los Experimentos de Eleccion (EE) es uno de los métodos recientemente

El método (EE) ha demostrado su capacidad para simular las preferencias
declaradas de “compra” (creacion de mercados hipotéticos con atributo

monetario; el precio) donde los consumidores declaran que bien prefieren

en
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1. INTRODUCCION

Attributes “Status quo”/opt out Alternative “A” “Alternative” B
Attribute 1
Combination of attributes’
Attribute 2
IeveIsSc;Iutzteiop;resent Combination “A” of Combination “B” of
/ attributes’ levels attributes’ levels.
Monetary  Neither of the alternatives
attribute

Which would you buy? [7Neither [JA 7B
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1. INTRODUCCION

gEI Proceso Analitico Jerarquico (AHP) ha sido igualmente utilizado ccﬁ

un método adecuado para analizar las preferencias de los individuos para

los bienes y servicios “complejos”.

O Este método permite analizar las preferencias declaradas teoricas (No las
de compra como en el caso de los EE). Los individuos declaran sus

preferencias hacia los atributos y niveles de los bienes analizados

Krealizando una comparacion pareada de los mismos. /
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Atributo 1 Atributo 2
9 8 7 6 5 4 3 2 |1] 2 3 4 5 6 7 8 9
Atributo 2 Atributo 3
9 8 7 6 5 4 3 2 |1] 2 3 4 5 6 7 8 9
Nivel 1 del atributo 1 Nivel 2 del atributo 1
9 8 7 6 5 4 3 2 |1] 2 3 4 5 6 7 8 9

Product attributes

4

. Attribute 1(A)) . Attribute 2(A,) . Attribute 3 (A3)

o oLis 0 Ly L Lizon Loy Lo 0 Lps 0 Lapo 0 Lix 0 Lag
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2. OBJETIVOS

ﬁma pregunta Clave es comprobar si preguntando a los individuos “g@

PREFIEREN?” entre los niveles y atributos utilizando el AHP o “; QUE
PRODUCTO COMPRARIAN? utilizando los EE llevaria a distintos

resultados.

O Varios estudios han comparado las preferencias individuales obtenidas del

AHP con las obtenidas a través de otros meéetodos de preferencias

declaradas (analisis conjunto, métodos de ordenacion). No obstante,

Qdavia no se ha comparado con los EE para un producto agroalimentaW
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Authors Object Sample Main results

AHP versus CE

. Ranks are not totally similar:
divergence

Moran, et al. (2007) Agri-environmental policy AHP & CE =170
. No clear statement of which method is
................................................................................................................. “overallbest” .
CE = 327 =  Overall ranks are similar: CONVErgence

Colombo, et al. (2009) Agri-environmental policy AHP = 6 . No clear statement of which method is
“overall best”
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3. METODOLOGIA

[EI En los EE: J

Vin - Opt N OUt T Zﬂk in :> II:)attribute — _( IBattribute j
k

IBmonetary_attribute

[EI En el AHP 1

Apge By e Auy

Aoy oy o Bopy

anlk an2k a

nnk _|
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4. APLICACION EMPIRICA

Attributes Attributes symbols : Levels Levels symbols
. Catalonia (regional) L.,
Origin (A) : Spain (national) L2
. Foreign (international) L,
. Entire Ly
Format (A) - Pieced Lo
. Boneless Lys
- Quality brand L3y
Brand (A) : Commercial brand L,
“Unbranded Lss
550 € Lss
Price (A,) 16.00 € L, >

. 6.50 € L,
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= —_—

O Disefo factorial completo (3% x 34)= 6.561 combinaciones posibles.

O Disefio ortogonal factorial fraccionado: 9 conjuntos de eleccion.

CHOICESET #1 Product “A” Product “B” Opt out
- Catalonia Spain
oranty = | (Regional) |  (National)
Format (A,) Boneless Entire
................................................................................................................... Neither
Brand (A;) Unbranded | Quality brand

Price (A,)

Supposing these options are the only
ones available, which would you buy?
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4. APLICACION EMPIRICA - AHP

Origin Brand

9 8 7 6 5 4 3 2|12 3 4 5 6 7 8 9
Unbranded Quality brand

9 8 7 6 5 4 3 2|12 3 4 5 6 7 8 9
Boneless Entire

9 8 7 6 5 4 3 2|12 3 4 5 6 7 8 9
Catalonia Spain

9 8 7 6 5 4 3 2|12 3 4 5 6 7 8 9




TOTAL Sample

(50)
[ I l I 1
\ersion 1 1 \ersion 2 1 [ \ersion 3 1 [ \ersion 4 ]
(13) (12) (12) (13)
| | | |
CE before AHP CE before AHP AHP before CE AHP before CE
- | J - | J - | J - | J
( AHP 1 AHP 1 AHP 1 AHP ]
"Original design"' ""Random design 1" ""Random design 2" "Original design"*
| | | |
CE CE CE 1 CE ]
""Original design™ ""Random design 1" ""Random design 2" "Original design™
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Start Page Title Inde:x Recernt Changes Page History
Welcome to the home page for the book
The Construction of Optimal Stated Choice Experiments: Theory and Methods
by Deborah J. Street and Leonie Burgess

This book is intended to be an accessible introduction to the theory behind the construction of generic optimal stated preference choice
experiments.

Stated preference choice experiments have been widely used over the last 30-40 wears in wvarious areas including marketing, transport,
environmental resource economics and public welfare analysis. Many aspects of the design of a stated choice experiment are independent of its
area of application, howewver, and the goal of this book is to present constructions for optimal designs for stated choice experiments. although
we can define optimal formally, informally an optimal design is one which gets as much information as possible from an experiment of a given size.

as happens in all of the application areas, we assume throughout that all the options in each choice set are described by several attributes and

that each attribute has two, or more, levels. Usually we will assume that all the choice sets in a particular experiment have the same number of

options, although we will relax this constraint in the final chapter. We assume that a multinomial logit model will be used to analyse the results of
the stated preference choice experiment,
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Origin (W,,)

Product attributes

Format (w,,)

IRTA
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Brand (w,3)

0.312 0.491 0.197
[ I 1 [ I 1 [ I 1
( )\

Wii1 Wii2 Wiis Wio1 W22 Wio3 Wis1 W32 Wi 33
0.608 0.265 0.127 0.486 0.343 0.172 0.545 0.235 0.220
g J

. . ( o \ "
w, , ;: Catalonia (regional) W, ,,: Entire W, 5,: Quality brand
W, 1, Spain (national) w,,,: Pieced W, 5, Commercial brand
W, , 5: Foreign (international) W, 5. Boneless W, 53 Without brand
. J
[ I 1 | I 1 [ I 1
N\ 4 N\ 4 ' ~N ' ~N s ~N N\ (" )\ ( N\
Wi11 W12 Wiis W21 Wioo Wio3 W31 W32 W33
X X X X X X X X X
Waq Wa1 Wa1 Wa2 Wao Wao Wa3 Was Was
We 11| |We iz | [Wer1s| [We 21| [We 22| [We 23| |Wersi| |We 2| |We L33
0.190 0.083 0.040 0.238 0.168 0.084 0.107 0.046 0.043
J g J g \§ J \_ J \_ Y, J \§ J g J
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5. RESULTADOS

AHP results CE results

(Theoretical stated preference) (Purchasing stated preference)
Levels W5 Lnp in?pe(!?:;\;ece . Levels IP
Wg 121 Entire 0.2384 1 IP,,,: Catalonia (Regional) 0.6983
We 11;: Catalonia (Regional) 01899 2 P, Entire 02428
We s Pieced 01682 | 5 P, Pieced 01004
We ro;: Qualitybrand 01072 . 4 . IPL:Qualitybrand 00865
We 2! Boneless 0084 | 5 IPLyy: Unlabeled 00005
We (i; Spain (National) 00827 6 I, Spain (National) ~ -00626
We (o Commercial brand 00462 7 IPLs,: Commercial brand  -0.0870
We oy Unbranded 00433 | s IPLg:Boneless 03521

Wg 13 Foreign 0.0397 9 IP,, 5: Foreign -0.6357
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6. CONCLUSIONES

O Los resultados demuestran que existe una divergencia en los resultados

en cuanto al orden de los atributos y niveles.

0 Con el AHP es posible obtener estimadores a nivel individual mientras

gue en el CE no se puede (con el modelo logit condicional).

O Latarea de la comparacion pareada parece mas simple (AHP) comparada
con la tarea de eleccion de los productos complejos con diferentes

atributos y niveles (Los EE).

O Mas aplicaciones son necesitadas para poder investigar la fuente de la

divergencia entre los dos métodos: monetarizar el AHP y estimar WTP

individual a través de los EE.




