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Explores innovation potential of landscape design to mature 
tourism destinations in the Mediterranean

Searches for design protocols of developing a sustainable 
tourist imagery based on the identity and natural potential 
of these landscapes the development of a holistic tourist 
project that involves landscape not as a background but as a 
tourist product in itself. 

Assesses approaches that relate the existing coastal 
developments to its agricultural “hinterland”, denominated as 
“second coast”.



A review of the research results developed 
within the frame of

Master’s in
Landscape Architecture,
Univ. Politècnica de Catalunya

in the territories of 
Costa Brava, Catalonia, Spain 

and Languedoc_Roussillon, France . 



Landscape is bound into the market place 
and is available only at a a price: the price 
of a package tour, an entryfee, etc..... 

James Corner, Recovering Landscapes, 1997



Tourism and landscape:
a relation of dependence and contradiction

There is no tourist development without a landscape; it also 
seems that landscapes, especially those called cultural 
landscapes, need tourism as an economic activity to be 
sustained.

Tourism, as an economic as well as a leisure activity, belongs to 
the abstract space of globalization, where one looses 
orientation, distances do no exist and one’s relation to places is 
none. On the other hand, landscape is a locality per 
excellence, conceptually related to local identity and culture.



Mature tourist destinations on the coast affront a moment 
of decline, however, they still are one of the most 
relevant destinations world wise.



Massive tourism developed as a 
substitute of landscapes that were 
considered neither productive nor 
valuable.

Tourist activity worked with the paradigm of tabula rasa, seeing 
the coast line as a two dimensional space, ignoring its 
complexity and heterogeneity; 

Massive tourism developed in the coast of the Mediterranean, 
especially in Spain, was building-oriented without special 
emphasis on free and green space, that means without design 
criteria for the outdoors environment of the residential 
proposal, using most of the time imported models which we 
could call precarious interpretations of a picturesque 
exuberance alien to climate, soil and local species’ potentials. 



Tourism in the Mediterranean needed a fictitious, artificial imagery for the 
surrounding spaces of architecture since Mediterranean landscape 
values where either generic or nor recognised as such.



la precariedad de la realización





the response to the critique of mature tourism 
has not been sufficient. 

Conservation policies applied since the seventies and onwards, focused basically on the 
protection on natural reserves, especially mountains and marshlands, from a 
¨static¨ point of view that did not include the need for securing the interchange 
of species, energy and material between the protected areas. 

All disciplinary efforts have been placed on renovation through design of waterfronts, 
marinas, or the improvement of public space, most of the times applying 
conventional urban design arguments, with the exception of the widely  
published recovery of the dune system in selected areas.

No landscape approach or criteria have been applied to update the coast

No built examples of designed tour-scapes that offer a new environment, as a basis 
for both a renovated tourist occupational pattern and an improvement of the 
ecological/landscape conditions.









How landscape can become an operative 
“background” or even a “figure” for cultural 
tourism? 





Baix Empordà







What  “second coast” means and 
how it is represented 











The  “second coast” is a spatial strategy for improvement 

a site specific potential for change 

it is physical; it is not a metaphor 

it can mean the recovery of resistant traces, or 
“hidden” natures and processes 

it can be a  design of a landscape pattern that adds 
environmental value to the site and multiplies some 
of the conditions of the dynamic frontier of the 
coastline



The second coast is approached through three axes: 

A. reinforcing of natural reserves that until now function as 
“islands” difficult to manage and sustain, by enhancing 
connectivity between pieces

B. the reactivation of the hinterland through the recycling of 
river landscapes, plots of agricultural land and other 
hidden or pre-existing landscapes or processes that 
have a potential of sustainable site-specific contexts for 
diverse leisure programs and new operative scenarios

C. the introduction of new readings of this interior 
landscape. 





Second coast strategies

The expansion of the dynamic 
frontier/the configuration of a wider 
transition (the first coastline)













Second coast Strategies

The revelation of the hydrological axes as a unique 
opportunity of interconnection between the first coast line 
and the interior landscape. 







The second line as a landscape of production: 
the seek for excellence in the configuration of a new paradigm: 
product control through a more sustainable agricultural model, 
introducing aspects of water purification and sustainable 
energy. 







Second coast Strategies

The re-evaluation of the hinterland through the multiplication of the possible 
encounters with the water element along the visit in the interior landscapes: ¨the 
multiple coasts¨.



The second line experienced through the exemplification of an extended 
concept of patrimony: 

An exceptional alternative could lie on the premises of a possible re- 
conceptualization of patrimony: 

Apart from the traditional patrimonial poles, almost all represented by 
architectural indices of the past, there is a wide range of natural or cultural 
patrimonial traces, nowadays covered or put aside by the extensive 
agricultural activity.



The second line as the experience of the plain 





Conclusions:
Tourism equal to Disturbance 

or Disturbances as 
opportunities



the coast is an especially stimulating case study within the 
search for new manners of renovation of existing tourist 
infrastructure. 

the occupation of the second coast line, breaking with the idea of 
"the closer the better" is an alternative approach to the 
development of renovated tourist backgrounds (contexts) or 
landscape infrastructures (figures).

the potential spaces for the location of the hypothetical second 
coast line correspond to sites of a mainly terrestrial climate 
control with soft marine influence. These spaces are, in 
general, much less unique and less fragile than the coastal 
area itself, usually occupied by Mediterranean shrub 
communities, or agricultural crops and / or forestry activities of 
medium-low efficiency.



The need for an integrated management of the landscape that covers 
large spatial and temporal scales is indisputable today, although trying to 
ensure the formation of dunes on the coast as a proposed new tourism 
development or improvement by dismantling a prey localized in various 
miles distance is certainly utopian. 

Explore the potential of site specific thematic parks or recreations of nature 
that diversify the offer and, at the same time, serve to attract attention and 
dissipate extreme use from delicate reserves from the pressure of massive 
tourism

Enhance groundwater recharge through retention and percolation techniques 
to balance the water flow failure of the rivers. 

Include environmental infrastructures such as river water purification 
basins, improving not only the quality of waters that form part of the coast 
tourism potential, but also creating diverse quality landscapes in the interior. 

Influence against the landscape fragmentation by reactivating mechanisms 
of circulation through the creation of connections or corridors between 
isolated habitats opting for, amongst others, the sponging of the 
consolidated and obsolete urban tissues. 



The disturbance agent can become a restoring one: 
that of artificially created site specific nature,
Mediterranean water landscapes as tour-scapes.
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